
1 A Real World Rally 
1,000 Businesses United for Youth 

Hey! Who moved my fence? International cross-over in business, labor and economics 

has exponentially expanded the backyards of business. A global marketplace demands 

global literacy in business fundamentals. 

Junior Achievement (JA) is a worldwide organization delivering real-world business and 

money-management programs on every continent. Canada ranks 8th worldwide in the 

number of students enhancing their global literacy through JA programs; inching ahead 

of Mexico and Kazakhstan.  

7% increase in student reach within Canada. 135% increase in China. 275%  
increase in India. Europe committed to utilizing JA programs as a core resource  

in preparing young citizens for their role in leading the global economy.  

JA Guelph-Wellington’s (JAGW) rally signifies community acknowledgement  

that Canada should be a definitive leader in ensuring our youth enter the global  
marketplace of business competitive, responsive and diversely-skilled. 

The time is now. JAGW is working diligently to grow its reach throughout the  

40,000 youth enrolled in the Upper Grand District School Board and Wellington  

Catholic District School Board.  

Raising youth in business and money-management literacy cannot be done in  
isolation. The Business community has historically supported youth success, but  

confirms it is more important than ever to demonstrate its readiness to play a  

significant role to broaden awareness, build collaborations and help deliver the real-

world lessons of global literacy. Let the rally begin. 

Key Milestones  
of this rally are: 
- 	to impact the business and money- 

management literacy within our youth

- 	to mentor the future talent for  
recruitment within your business

- 	to raise the profile of your business  
in building a healthy community

- 	to reflect solidarity of businesses for 
youth success and promote the positive 
impacts of the business community

- 	to engage youth in demanding more  
from their early-business and money-
management education

- 	to engage parents in understanding  
the value of accessing these programs 
during a school career

- 	to engage educators in leveraging  
the value of these programs within  
the classroom

- 	to deepen the working relationship 
between JAGW, business community, 
educators and parents

- 	to increase professional volunteer  
resources for JAGW program delivery

- 	to raise funds for JAGW



Promotional Coverage
Prominent Locations
 
The exposure of the rally image is an integral element in the journey to reaching our 

key milestones. This rally image speaks to the importance of community focus on youth 

and speaks loudly to the solidarity of the participating businesses. The graphic website 

signature creates the string of continuity in locations where size-limitation means the 

main-image cannot be displayed. 

Several large-format medians and prominent locations are designed to ensure mass  

exposure with repetitive messaging on the rally; 1,000 united businesses, impacting 

youth success through Junior Achievement programs for competitive futures, greater 

business and money-management literacy and a healthier community, country, world. 
 

- community-wide coverage

- building exteriors*

- flags*

- street banners*

- website

- interior banner available where external banner not possible 

Sign-up as a Promotional Location Today!
Locations currently being solicited and confirmed. If interested in having an external banner or flag on your 
building, contact Ramona Ostrander at 519-821-7563. All hardware for installation is provided. Installation  
and maintenance is the responsibility of the participating company and is for the one-year duration of the rally 
from August ’09 to August ’10. Exterior building banners, damaged by weather, will be replaced by JAGW.
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Supporter  
Recognition  
- 	a visual, print campaign depicting 

1,000 businesses prominently displayed 
across the community for a year

- 	all business sectors invited to  
participate, regardless of size

- 	logos will be listed in  
alphabetical order

- 	designated website;  
www.impactingyouthsuccess.ca

- 	promotional recognition on website 
with company link

- 	on-going communication campaign  
linking stakeholders

- 	September 2009 launch in conjunction 
with back-to-school

-	 media campaign

-	 rally promotion through distribution 
	 of information to families

- 	additional promotional items for  
purchase to leverage your rally  
involvement



Promotional Coverage
Online 

A web presence is crucial as the rally headquarters. Here, JAGW will show-

case the rally, its members, the student-business-teacher and volunteer 

success stories, program results and on-going communications.

 

These elements will define the initial launch of the website with features 

continuing to unlock as the rally grows and relationships develop with rally 

members, community members, students, educators and parents. 

Initial Features:

- 	interactive home-page with click-through to a  
listing of participating businesses, where website  
link is available

- 	website to reflect updated information on program,  
student and volunteer achievements 

- 	to include additional highlights of those companies  
displaying exterior banner, interior banners  
and/or flag 
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Value-Added Tools 
-	 participating businesses can Show 

Their Pride in the Guelph community 
and the support of youth this rally 
represents

-	 smaller-scale formats and promotional 
tools will also be used to leverage the 
promotion of the campaign through 
rally members  

- 	electronic promotional tools –  
web link provided

- 	electronic stamp – ‘proud member’ 
provided

- 	customized version of the rally image 
available for display in office*

- 	customized version of the rally image  
is available for use with tradeshow 
displays*

* A customized version of the rally image is 
available for purchase focusing on the specific 
business and denoting it a ‘proud member.’ 
This is printed on-demand for the participating 
business through JAGW exclusively. 
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$100.00
 

 

and Volunteer Support in JA Program Delivery where possible 

Payable by cash, cheque or VISA/Mastercard.

Cheque payable to:

Junior Achievement of Guelph Inc.
107 Woodlawn Road W,

Guelph, N1H 1B4

Visa/Mastercard contact:
Janet Stuckless, JAGW Treasurer,

c/o David W. Gray & Associates; 519-837-0485

Participating companies may purchase additional promotional tools  
with the rally image following the official launch in September 2009.  
Orders will be priced and produced on-demand at the time of ordering.
All orders are through JAGW. 

 

Your Investment…



International Focus:
JA Worldwide (JAWW) was awarded special 
consultative status to the United Nations 
Economic and Social Council (ECOSOC) in 
January 2009 for its expertise in issues 
relating to economic development as it 
relates to young people across international 
boundaries 

JAWW is the largest organization dedicated 
to educating students about work force 
readiness and financial literacy, reaching 8.3 
million students yearly in 339,000 class-
rooms around the world with the support of 
287,000 business volunteers 

JA Canada is comprised of 20 local char-
ters operating across the country reaching 
250,000 students with the support of 15,000 
business volunteers, dedicating 183,000 
hours in program delivery in 400 communi-
ties 

JA Canada received the 2008 Platinum 
Achievement Award from JAWW recognizing 
Canada’s efforts in aligning with the strate-
gic direction and tactical implementation of 
the global vision 

JA Canada awards more than $50,000 each 
year in cash, professional development 
awards and scholarships to JA students 
across the country

 

A Junior Business School – 
No Tuition!
JA Programs are written in alignment with 
the Ministry of Education’s curriculum 
guidelines 

JA programs are the only experiential busi-
ness and money-management programs of-
fered, in a continuum, throughout a school 
career from grade 3-12 

JA programs have historically been de-
livered to students in the classroom with 
teachers playing an integral part on the JA 
team 

JA programs use the defining, developing 
and operating of an organization to anchor 
business fundamentals 

JA programs connect students to personal 
financial habits, consumer rights, money-
management, investment strategies and the 
financial needs of adulthood 

JA students, grade 9-12, have the opportu-
nity to take ownership with fellow students 
in developing and operating 4 businesses 
before graduation by joining the afterschool 
JA Company Program 

JA programs help optimize alternative op-
portunities for business experience such 
as co-op placements, summer company 
program, business plan competitions etc 

JA programs are facilitated by volunteers 
from the local business community 

JA programs are free-of-charge for delivery 
and printed materials to students, parents 
and educators 

JA Achievers have access to global opportu-
nities in business competitions, conferences 
and networking

 

 Did You Know?
Junior Achievement (JA)

Local Focus:
JA Guelph-Wellington (JAGW) values the work 
of the like-minded youth organizations within 
our community and is committed to building 
collaborations that achieve an even fuller 
compliment of opportunities for youth experi-
ence in business 

JAGW operated for 25 years solely on volun-
teer efforts before hiring a full-time Executive 
Director in 2007 

JAGW Volunteers are vulnerable-sector 
checked by police agencies and trained in 
each applicable program 

JAGW tripled the number of programs  
delivered within the last year 

JAGW has doubled its overall student reach 
from 2007-2008 

JAGW is currently supported by 100  
volunteers in reaching 2,000 students 

JAGW is an incorporated Community Benefit 
Organization with non-profit and registered 
charity status.
 



The Junior Achievement Guelph-Wellington: Real-World Rally has permission to use the 

company logo in print material, website, signage/banners and promotional material 

during the 2009-2010 campaign. My organization will participate by hanging an exterior 

banner q     interior banner q       or flag q

Authorized Signature                                              Please Print name

Company Name:

Parent Company:

Company Website:

Campaign Liaison:

Email:

Phone:

Mailing Address:

Become  
A  Rally 

Member 

Postal Code:

Ext:

Your Company Logo

and profile:

Confirmation:

Submit 1) a 40 word profile and 2) a copy of your company logo in the following format: EPS 

(Vector-based) or high resolution (300dpi) JPG in full colour to ramona@jaguelphwellington.org 

Deadline: upon submission of form is requested, but no later than June 15th, 2009

Additional Information: Size of Company, # of Staff: 

	 q  1-10

	 q  11-50

	 q  51-100

	 q  100 +

Industry Sector: 

	 q  Service
	 q  Public / Education
	 q  Retail
	 q  Manufacturing
	 q  Distribution
	 q  Community Benefit Organization
                 (non-profit/not-for-profit)

Fax:




